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Aviation Aftermarket and Asset Trading Business | Providing optimal solutions to customers in the highly specialized aircraft market
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Robust aircraft maintenance demand and
growing demand for mid-life aircraft and
used serviceable material (“USM”)

Provide optimal solutions based
on specialized technical expertise
and licenses

Functional expansion and enhancement
through M&As
Business synergies through shared
sales channels

Key Operating Companies ~ Magellan, DASI, and others

Achievements (Release dated April 3, 2026)

© Acquisition of full ownership of U.S.-based DASI

https://www.marubeni.com/en/news/2026/release/00016.html [F
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Food Marketing and Manufacturing Business
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Rising food demand in Japan, the U.S.,
ASEAN, and other regions

Specialty and niche products with unique
competitive advantages, such as
confectionery oils and fats, coffee, and
seasonings

Strengthen business foundation by
expanding the business domain into other
growth markets

Building a stable food supply system that meets diverse consumer needs

FY2025 Achievements

¢ Entry into the ice cream manufacturing |7 | s f

https://www.marubeni.com/en/news/2025/release/00027.html (4§
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Mid-Term Management Strategy GC2027
Message from the CSO
Business Investment Process

Roundtable Discussion among Members of
Growth Investment Management
Departments

> Feature: Core Strategic
Platform Businesses

Message from the CAO
Risk Management
Message from the CDIO
Digital and Al Strategy

Roundtable Discussion between the CHRO
and U.S. and European HR Leaders

Human Resource Strategy

. . . . FY2019
Key Operating Companies  Atrion, Gemsa Enterprises, and others

FY2025

FY2026

IT/Digital Solutions Business | End-to-end IT business for domestic corporate customers, from upstream to downstream

Growth \/
Domains N

High Added
Value

I

/ \ Scalability

Yo Marubeni I-DIGIO

Expand opportunities to provide new AX
and DX solutions

Provide one-stop AX and DX solutions
spanning consulting, IT service
development, operation,
and maintenance

Expand and strengthen capabilities
through M&As and strategic partnerships

FY2025 Achievements
® Acquisition of Nakamoto & Associates by

NAKAMOTO
& ASSOCIATES

MARUBENI I-DIGIO

* Adjusted Net Profit

(Billions of yen)

Key Operating Companies ~ Marubeni I-DIGIO, DOLBIX CONSULTING, and others
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